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International Agency for Research on Cancer

The International Agency for Research on Cancer (IARC) was established in 1965 by the World
Health Assembly, as an independently funded organization within the framework of the World Health
Organization. The headquarters of the Agency are in Lyon, France.

The Agency has as its mission to reduce the cancer burden worldwide through promoting international
collaboration in research. The Agency addresses this mission through conducting cancer research for
cancer prevention in three main areas: describing the occurrence of cancer, identifying the causes of
cancer, and evaluating preventive interventions and their implementation. Each of these areas is a vital
contribution to the spectrum of cancer prevention.

The publications of the Agency contribute to the dissemination of authoritative information on
different aspects of cancer research. Information about IARC publications, and how to order them, is
available at https://publications.iarc.who.int/.
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IARC Handbooks of Cancer Prevention

In 1969, the International Agency for Research on Cancer (IARC) initiated a programme on the
evaluation of the carcinogenic risk of chemicals to humans involving the production of monographs of
critical reviews and evaluations of individual chemicals.

The IARC Handbooks of Cancer Prevention complement the IJARC Monographs  identifications of
carcinogenic hazards. The objective of the programme is to coordinate and publish critical reviews of data
on the cancer-preventive effects of primary or secondary interventions, and to evaluate these data in terms
of cancer prevention with the help of international working groups of experts in prevention and related
fields. The lists of evaluations are regularly updated and are available at https://handbooks.iarc.who.int/.

This volume of the JARC Handbooks of Cancer Prevention is partly funded by the French National
Cancer Institute (INCa) and Institut pour la Recherche en Santé Publique (IReSP) (grant number INCA/
IReSP 16650). This publication has been produced with the financial support of the World Health
Organization (WHO) Regional Office for Europe. This publication was supported by the Grant or
Cooperative Agreement number NU58DP007177, funded by the United States Centers for Disease Control
and Prevention. The American Cancer Society (ACS) has provided financial support for this project (ACS
contracts #92768 and #99372). The contents of this JARC Handbook are solely the responsibility of the
authors and do not necessarily represent the official views of INCa, WHO, the Centers for Disease Control
and Prevention or the Department of Health and Human Services, or ACS, ACS's staft, or its Board of
Directors.
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